














BRISBANE MARKETING PTY LTD
DIRECTOR’S REPORT

The directors present their report on the company for the
financial year ended 30 June 2009.

DIRECTORS
The names of directors in office at any time during or since the
end of financial year are:

I Klug

B Walters
B Morris
M Brodie
P Sherrie
G Harley
A Hayes
S Ryan

PRINCIPAL ACTIVITIES

The principal activity of the company during the financial year was to
create economic and social value for the residents and businesses
of Brisbane through its various business sectors, including business
investment, business conventions, export development, leisure
tourism, and CBD and Queen Street Mall retail.

Guided by the direction set out in the Brisbane Economic
Development Plan 2006 - 2011 and Living in Brisbane Vision
2026, Brisbane Marketing Pty Ltd leads the following Brisbane
2026 strategies: Marketing the city, and Investment and jobs
attraction and plays a key role in: Productive precincts,
Workforce availability and capability, and Export market
development.

OPERATING ACTIVITIES
The (loss) / profit from ordinary activities of the company for the
financial year ended 30 June 2009 was $(52,698) 2008: $1,525,756.

REVIEW OF OPERATIONS

The majority of revenue received by the company was by way of
grants from the Brisbane City Council. The majority of expenses
incurred was in relation to labour costs and advertising and
promotional events.
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FUTURE DEVELOPMENTS

Brisbane Marketing Pty Ltd expects to continue to create
economic and social value for the residents and businesses of
Brisbane through its various business sectors. Its direction will
continue to be guided by the Brisbane Economic Development
Plan 2006 - 2011 and Living in Brisbane Vision 2026.

DIRECTORS’ BENEFITS
Related Party transactions are disclosed in note 16 of the
financial statements.

COMPANY DETAILS
The company is an Australian proprietary company limited by
shares, incorporated and registered in Brisbane, Queensland.

The Brisbane City Council is the sole shareholder.

The registered address is:
Level 23, Brisbane Square
266 George Street
Brisbane QLD 4000
Australia

The principal place of business is:
Level 12, 15 Adelaide Street
Brisbane QLD 4000

Australia



BRISBANE MARKETING PTY LTD

DIRECTORS’ MEETINGS

During the year, the number of Directors’ meetings and number of meetings attended by each of the directors of the company are:

Names Number eligible to attend
| Klug 10
B Walters 10
B Morris 10
M Brodie 10
P Sherrie 10
G Harley 10
A Hayes 10
S Ryan 10

AUDITOR’S INDEPENDENCE DECLARATION

Number attended

9

A copy of the auditor’s independence declaration as required under section 307c of the Corporations Act 2001 is set out on page 4.

Signed in accordance with a resolution of the Directors.

I Klug
Chairperson

30/09/2009

G Harley
Director

30/09/2009
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BRISBANE MARKETING PTY LTD

AUDITOR’S INDEPENDENCE DECLARATION

To the Directors of Brisbane Marketing Pty Ltd

This audit independence declaration has been provided pursuant to s.307C of the Corporations Act 2001.

Independence Declaration

As lead auditor for the audit of Brisbane Marketing Pty Ltd for the year ended 30 June 2009, | declare that, to the best of my
knowledge and belief, there have been -

a) no contraventions of the auditor independence requirements of the Corporations Act 2001 in relation to the audit; and

b) no contraventions of any applicable code of professional conduct in relation to the audit.

‘IQ . R\jb o S
28 SEP 2009
I:,_ 'EJ',S 1 t
D A STOLZ FCPA SAND AUDE Queensland Audit Office
As Delegate of the Auditor-General of Queensland Brisbane
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BRISBANE MARKETING PTY LTD

STATEMENT OF COMPREHENSIVE INCOME

AS AT 30 JUNE 2009

Note 2009 2008
$ $
Revenue 2 16,443,695 15,663,000
Expenses 3 16,496,393 14,137,244
Net Profit / (Loss) attributable to members of the company (52,698) 1,525,756
Other Comprehensive Income - -
Total Comprehensive Income attributable to members of the company (52,698) 1,525,756

The above Statement of Comprehensive Income should be read in conjunction with the notes to and forming part of the financial statements set out on
the attached pages.
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BRISBANE MARKETING PTY LTD

STATEMENT OF FINANCIAL POSITION

AS AT 30 JUNE 2009

Note 2009 2008
$ $

CURRENT ASSETS
Cash 4 6,223,062 5,601,287
Receivables 5 396,427 240,169
Inventories 6 16,255 27,244
Other 7 25,618 45,152
Total Current Assets 6,661,362 5,913,852
NON CURRENT ASSETS
Plant and equipment 8 184,177 149,957
Intangible assets 9 1,223 4,264
Total Non Current Assets 185,400 154,221
Total Assets 6,846,762 6,068,073
CURRENT LIABILITIES
Trade and other payables 10 2,979,551 2,050,454
Provision for long service leave 12 60,389 73,204
Other liabilities 11 797,536 913,722
Total Current Liabilities 3,837,475 3,037,380
NON CURRENT LIABILITIES
Provision for long service leave 12 60,060 28,768
Total Non Current Liabilities 60,060 28,768
Total Liabilities 3,897,536 3,066,148
Net Assets 2,949,227 3,001,925
SHAREHOLDER'S EQUITY
Contributed equity 1 1
Reserves 13 451,143 344,927
Retained profits 2,498,083 2,656,997
Total Shareholder's Equity 2,949,227 3,001,925

The above Statement of Financial Position should be read in conjunction with the notes to and forming part of the financial statements
set out on the attached pages.
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BRISBANE MARKETING PTY LTD

STATEMENT OF CHANGES IN EQUITY

FOR THE YEAR ENDED 30 JUNE 2009

2008/09 Contributed Reserves Retained Profits
Equity
$
Balance at beginning of year 3,001,925 1 344,927 2,656,997
Net profit / (loss) (52,698) - - (52,698)
Transfers from reserve 13 - - (197,014) 197,014
Transfers to reserve 13 - - 303,231 (303,231)
Balance at Year End 2,949,227 1 451,143 2,498,083

2007/08 Contributed Reserves Retained Profits
Equity
$ $
Balance at beginning of year 1,476,169 1 245,447 1,230,721
Net profit 1,525,756 - - 1,525,756
Transfers from reserve 13 - - (165,639) 165,639
Transfers to reserve 13 - - 265,119 (265,119)
Balance at Year End 3,001,925 1 344,927 2,656,997

The Statement of Changes in Equity should be read in conjunction with the accompanying notes.
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BRISBANE MARKETING PTY LTD

STATEMENT OF CASH FLOWS

FOR THE YEAR ENDED 30 JUNE 2009

Note 2009 2008
$ $

CASH FLOWS FROM OPERATING ACTIVITIES
Cash receipts from customers 6,016,190 5,466,722
Payments to suppliers and employees (16,438,351) (15,307,192)
Interest received 371,131 387,327
GST paid to the Australian Tax Office (595,956) (624,255)
Net Cash Flows used in operating activities 14 (10,646,986) (10,077,398)
CASH FLOWS FROM INVESTING ACTIVITIES
Payments for property, plant and equipment (66,244) -
Payments for intangibles - (4,567)
Net Cash Flows used in investing activities (66,244) (4,567)
CASH FLOWS FROM GOVERNMENT FUNDING
Proceeds from subsidies and grants 11,335,005 11,660,989
Net Cash Flows provided by Government funding 11,335,005 11,660,989
NET INCREASE IN CASH HELD 621,775 1,579,024
Cash at the beginning of the year 5,601,287 4,022,263
Cash at the end of the year 4 6,223,062 5,601,287

The Statement of Cash Flows should be read in conjunction with the accompanying notes.
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BRISBANE MARKETING PTY LTD

NOTES TO AND FORMING PART OF THE FINANCIAL STATEMENTS

1. STATEMENT OF SIGNIFICANT ACCOUNTING POLICIES
The following is a summary of the material accounting policies adopted by the company in the preparation of the financial report.

(a) Statement of compliance
The financial report is a general purpose financial report which has been prepared in accordance with the requirements of the
Australian Accounting Standards (AASBs) and the Corporations Act 2001.

Australian Accounting Standards that have been issued but are not yet effective have not been adopted in the current reporting period
as they are either not applicable to the company or will have no material financial impact when adopted. The company has elected to
early adopt AASB 101 Presentation of Financial Statements in 2008/09.

The financial statements were authorised for issue by the directors on 30 September 2009.

(b) Basis of preparation

The financial report is prepared on an accruals basis. It is based on historical costs, and does not take into account changing money
values or, except where stated, current valuations of non-current assets. Cost is based on the fair values of the consideration given in
exchange for assets. The accounting policies have been consistently applied, unless otherwise stated.

(c) Income Tax
The company’s activities are exempt from income tax. The company was subject to the Tax Equivalents Regime under the National
Competition Policy until 30 June 2005.

(d) Goods and Services Tax

Revenues, expenses, intangibles, plant and equipment are recognised net of the amount of goods and services tax (GST), except
where the amount of GST incurred is not recoverable from the Australian Tax Office (ATO). In these circumstances the GST is
recognised as part of the cost of acquisition of the asset or as part of an item of the expense.

Receivables and payables are stated with the amount of GST included.
The net amount of GST recoverable from, or payable to, the ATO is included as a current asset or liability in the Balance Sheet.

Cash flows are included in the statement of cash flows on a gross basis. The GST components of cash flows arising from investing
and financing activities which are recoverable from, or payable to, the ATO are classified as operating cash flows.

(e) Revenue

Revenue from the sale of goods is recognised upon the delivery of goods to the customer. Revenue from the rendering of services is
recognised upon the delivery of the service to the customer. Grants, subsidies and sponsorships are recognised as revenue when the
company obtains control over assets comprising these contributions. Interest revenue is brought to account when earned.

(f) Contra Revenues and Expenses

Contra benefits represent benefits derived by the company for services received pursuant to the terms and conditions of various
sponsorship agreements. Contra benefits are recognised in the financial report at their estimated fair market value at time of
consumption (revenues and expenses being shown gross and not offset).

(g) Cash
Cash includes cash on hand and in banks and money market investments readily convertible to cash within two working days.

(h) Receivables
Receivables are due for settlement in 30 days and are carried at amounts due. An analysis of outstanding receivables is shown in
Note 21.(c). The collectability is assessed at period end and an allowance is made for doubtful accounts.

(i) Inventories
Inventories represent ticket stock and are measured at the lower of cost and net realisable value.

(i) Plant, Equipment and Intangibles

Plant, equipment and intangibles are carried at cost less, where applicable, any accumulated depreciation. Items of plant, equipment
and intangibles with a total cost of less than $1,000 are treated as an expense in the year of acquisition. All other items of plant,
equipment and intangibles are capitalised and subject to impairment testing.

(k) Depreciation and Amortisation

Depreciation is calculated on a straight line and diminishing value basis so as to write off the net cost or revalued amount of each item
of property, plant, equipment and intangibles over its expected useful life to the Company. Estimates of remaining useful lives are
made on a regular basis for all assets, with annual reassessments for major items.

The depreciation and amortisation rates used for each class of asset are:

Depreciation rates:
Furniture and fittings Between 4 and 20 years
Computer equipment Between 3 and 4 years

Amortisation rates:
Computer software 2.5 years
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BRISBANE MARKETING PTY LTD

NOTES TO AND FORMING PART OF THE FINANCIAL STATEMENTS

FOR THE YEAR ENDED 30 JUNE 2009

1. STATEMENT OF SIGNIFICANT ACCOUNTING POLICIES (continued)

() Trade and Other Payables
Creditors and accruals represent liabilities for goods and services provided to the company prior to the end of the financial year and
which are unpaid. These amounts are unsecured and are usually paid within 30 days.

(m) Employee Benefits
Employee benefits relate to amounts expected to be paid to or on behalf of employees for annual leave, long service leave, workers’
compensation and superannuation.

Accrued annual leave is recognised in other payables and represents the amount which Brisbane Marketing Pty Ltd has a present
obligation to pay resulting from employees’ services provided up to balance date. The accrual has been calculated at nominal amounts
based on remuneration rates expected to be paid when the liability is settled and includes related on-costs.

The provision for long service leave represents the present value of the estimated future cash outflows to be made by the company
resulting from employees’ services provided up to balance date.

The provision comprises amounts that the company has a present obligation to pay resulting from employees’ services provided up to
balance date and an estimate of future obligations taking into account future increases in wage and salary rates, periods of service and
experience of employee departures. Related on-costs have also been included in the provision.

Contributions are made by the company to an employee superannuation fund and are charged as an expense
when incurred.

(n) Reserves
The Convention Bids reserve was created for unspent funds relating to future conventions.

The Major Events Brisbane (MEB) reserve was created for unspent funds relating to future major events.

2009 2008
$ $

2. REVENUE
Ticket sales through Visitor Information Centre 2,044,770 1,752,902
Advertising, sponsorship and membership income 2,571,186 1,726,454
Grants, subsidies and sponsorships - Brisbane City Council (note 16.(c)) 10,496,246 10,305,612
Grants, subsidies and sponsorships - Other 838,759 1,355,376
Interest income 371,131 387,327
Other income 121,603 135,329
Total revenue 16,443,695 15,663,000
3. EXPENSES
Employee expenses 5,612,854 4,715,905
Materials and services 4,310,889 3,745,614
Advertising and publications 5,317,856 4,767,480
Business development 1,271,815 819,590
Depreciation and amortisation 35,021 25,449
Bank charges 16,306 17,052
Assets written off 44 10,147
Auditing fees - Queensland Audit Office (audit of accounts) 12,600 11,600
Auditing fees - Ernst & Young (final audit of Velocity Brisbane) - (3,305)
Auditing fees - Brisbane City Council (internal audit) 19,008 27,712
Total expenses 16,496,393 14,137,244
Included in Materials and Services is the cost of goods sold through the
Visitor Information Centre amounting to: 1,764,151 1,513,537
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BRISBANE MARKETING PTY LTD

NOTES TO AND FORMING PART OF THE FINANCIAL STATEMENTS

FOR THE YEAR ENDED 30 JUNE 2009

2009 2008
$ $
4. CASH
Current
Cash on hand 1,500 1,500
Cash at bank
Cheque Account 616,353 306,135
QTC - Capital Guaranteed Fund 4,367,082 4,829,432
CBA - BCVB Marketing Funds 162,696 145,727
Visitor Information Centre Trust Account/Client Travel Account 1,075,432 318,493
6,223,062 5,601,287

The company operates a Client Travel Account in which amounts are held pending payment of operators. This fund is maintained in
accordance with the Travel Compensation Fund Guidelines.

In July 2006, the company set up the City Bid Fund with Brisbane Convention and Exhibition Centre (BCEC) and hotel industry
partners. The fund was created to provide commercial incentives to attract business events to Brisbane. A separate bank account was
opened in the names of the interested parties and Brisbane Marketing agreed to handle the administration of the fund.

As Brisbane Marketing only administers these funds, they are not disclosed in its balance sheet. At balance sheet date, the balance in
the City Bid Fund bank account was $1,149,920 (2008: $870,611).

A separate bank account has been set up for the balance of funds from Brisbane Convention and Visitors Bureau Limited (BCVB). The
funds are expended by the company for the purpose of conducting convention and leisure marketing activities. It is jointly managed by
the company and Tourism Queensland.

Excess funds are invested in the QTC Capital Guaranteed Cash Fund account.

2009 2008
$ $
5. RECEIVABLES
Current
Trade 355,569 221,419
Corporate Partnerships 40,858 18,750
396,427 240,169
6. INVENTORIES
Current
Stock of tickets 16,255 27,244
7. OTHER ASSETS
Current
Prepayments 25,618 45,152
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BRISBANE MARKETING PTY LTD

NOTES TO AND FORMING PART OF THE FINANCIAL STATEMENTS

FOR THE YEAR ENDED 30 JUNE 2009

2009 2008
$ $
8. PLANT AND EQUIPMENT
(a) Plant and Equipment
Computer equipment -
At cost 53,470 1,376
Accumulated depreciation (12,464) (1,124)
41,006 252
Office furniture & equipment -
At cost 112,425 98,275
Accumulated depreciation (56,814) (43,817)
55,611 54,458
Fixtures & Fittings -
At cost 119,558 119,558
Accumulated depreciation (31,998) (24,311)
87,560 95,247
184,177 149,957

(b) Movements in Carrying Amounts

Computer Office Fixtures &
Equipment Furniture Fittings
& Equipment
$ $
Balance at the beginning of year 252 54,458 95,247 149,957 180,454
Additions 52,094 14,150 - 66,244 -
Disposals / write-offs - - - - (10,147)
Depreciation expense (11,340) (12,997) (7,687) (32,024) (20,350)
Carrying amount at the end of year 41,006 55,611 87,560 184,177 149,957
2009 2008
$ $

9. INTANGIBLES

(a) Intangibles

Computer software -

At cost 28,214 35,464
Accumulated amortisation (26,991) (31,200)
1,223 4,264
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BRISBANE MARKETING PTY LTD

NOTES TO AND FORMING PART OF THE FINANCIAL STATEMENTS

FOR THE YEAR ENDED 30 JUNE 2009

(b) Movements in Carrying Amounts

Computer

Software

Balance at the beginning of year 4,264 4,264 4,796
Additions - - 4,567
Disposals (44) (44) -
Depreciation expense (2,997) (2,997) (5,099)
Carrying amount at the end of year 1,223 1,223 4,264
2009 2008
$ $
10. TRADE AND OTHER PAYABLES
Current
Trade creditors and accruals 2,070,372 1,310,225
Other creditors and accruals 677,705 537,000
Accrued annual leave 231,474 208,229
2,979,551 2,050,454
11. OTHER LIABILITIES
Current
Unearned revenue from Brisbane Convention & Visitors Bureau 249,537 249,537
Sales income in advance 347,069 485,550
Partner income in advance 95,842 90,833
Membership subscriptions in advance 105,088 87,802
797,536 913,722
12. PROVISION FOR LONG SERVICE LEAVE
Current
Long service leave 60,389 73,204
Non-Current
Long service leave 60,060 28,768
The current and non-current portions of the provision have been determined on the basis
of legal entitlement. The apportionment based on expected settlement time frames is:
Not later than 1 year 66,217 46,307
Later than 1 year 54,232 55,665
120,449 101,972
Number of employees at year end including full-time and part-time 72 60
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BRISBANE MARKETING PTY LTD

NOTES TO AND FORMING PART OF THE FINANCIAL STATEMENTS

FOR THE YEAR ENDED 30 JUNE 2009

2009 2008
$ $
13. MOVEMENT IN RESERVES
() Reserve - Convention Bids
Balance at the beginning of year 244,927 145,447
Transfer to meet current period expenditure (97,014) (65,639)
Transfer to meet future expected expenditure 303,231 165,119
Balance at end of year 451,143 244,927
(i) Reserve - Major Events Brisbane
Balance at the beginning of year 100,000 100,000
Transfer to meet current period expenditure (100,000) (100,000)
Transfer to meet future expected expenditure - 100,000
Balance at end of year - 100,000
451,143 344,927
14. CASH FLOW INFORMATION
Reconciliation of profit to the net cash flows used in operating activities
Net Profit / (Loss) (52,698) 1,525,756

Revenue attributable to subsidies and grants

Non-cash flows in profit from ordinary activities

(11,335,005)

(11,660,989)

Depreciation 35,021 25,449
Write off of assets 44 10,147
Changes in assets and liabilities:
(Increase) / decrease in
Trade debtors (156,258) 291,130
Inventories 10,989 28,215
Other assets 19,534 (21,720)
Increase / (decrease) in
FBT Payable 7,888 (2,210)
Creditors 917,577 (71,859)
Revenue received in advance (138,481) 1,291
Brisbane Conventions & Visitors Bureau income - (200,000)
Membership / partnership income 22,295 6,575
Provisions 22,108 (9,183)
Net cash flows used in operating activities (10,646,986) (10,077,398)

15. SEGMENT REPORTING

The Company operates predominantly in one geographical segment and one industry segment as a promoter of Brisbane for

tourism, conventions and business investment activities.
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BRISBANE MARKETING PTY LTD

NOTES TO AND FORMING PART OF THE FINANCIAL STATEMENTS

FOR THE YEAR ENDED 30 JUNE 2009

16. RELATED PARTY TRANSACTIONS

Directors

The names of persons who have held the office of director during the year are:

I Klug M Brodie S Ryan
B Walters B Morris A Hayes
P Sherrie G Harley

(a) Directors remuneration

Directors Fees 168,000 106,632

Superannuation 15,120 9,597
183,120 116,229

(b) Key management personnel compensation

Short-term employee benefits 775,434 914,164

(c) Transactions with the Brisbane City Council, the ultimate and Australian controlling entitiy

During the year Brisbane City Council provided grants and subsidies to Brisbane

Marketing Pty Ltd with a total value of $10,496,246 (2008: $10,305,612).

In addition the amounts for goods and/or services supplied by Brisbane City Council

based on normal terms and conditions to the company were as follows:

Accounting Services - 7,482

Car Lease 11,787 18,114

Cleaning 2,135 1,870

Insurance Services 10,121 13,721

Internal Audit Services 17,750 23,515

Labour Hire 118,729 19,240

Legal Services 7,233 13,020

Parking 2,080 -

Promotional Services 5,021 12,920

Tickets - City Sights Tours 53,197 33,933

Venue Hire 280 753

Web Sites - 300

Work Cover Costs 11,926 9,996
240,260 154,864
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BRISBANE MARKETING PTY LTD

NOTES TO AND FORMING PART OF THE FINANCIAL STATEMENTS

FOR THE YEAR ENDED 30 JUNE 2009

16. RELATED PARTY TRANSACTIONS (continued)

(d) Transactions with director related parties

Director Related Party Transaction Purchases
$
M Brodie National Retail Association = Memberships 907 -
Brodies Group Pty Ltd Catering 1,039 -
G Harley Clayton Utz Sales represent: partnership

contributions.
Purchases represent: translation,
legal and training services. 33,730 25,000

Griffith University Sales represent: partnership
contributions.
Purchases represent: promotional

and catering services. 6,094 30,000

A Hayes Tourism Queensland Grants, promotional activities,
advertising and subscriptions 162,245 660,027
B Morris Bond University Memberships & sponsorship - 3,618
RACQ 55 300
S Ryan Nova 106.9 Memberships & sponsorship - 20,305
Major Brisbane Festival - 300
204,070 739,550

17. EVENTS SUBSEQUENT TO REPORTING DATE

No events of a material nature have occurred subsequent to balance sheet date.

18. CONTINGENCIES

There are no contingent liabilities of a material nature as at balance sheet date.

19. COMMITMENTS

(a) Lease Rental Commitments

The operating lease rentals of property, plant and equipment contracted for at balance sheet date but not provided in the financial
statements are payable as follows:

2009 2008
$ $
Not later than 1 year 500,542 386,859
Later than 1 year but not later than 5 years 787,176 1,037,061
1,287,718 1,423,920
(b) Contractual Commitments in respect of Operating Expenditure
Contractual commitments at balance sheet date but not provided for in the financial
statements are payable as follows:
Not later than 1 year 84,066 130,222
Later than 1 year but not later than 5 years 118,326 196,344
202,392 326,566
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BRISBANE MARKETING PTY LTD

NOTES TO AND FORMING PART OF THE FINANCIAL STATEMENTS

FOR THE YEAR ENDED 30 JUNE 2009

20. ECONOMIC DEPENDENCY

Brisbane Marketing’s activities are dependent upon grant funding from the Brisbane City Council. Funding support has been agreed
to by the Council for 2009/10.

21. FINANCIAL INSTRUMENTS DISCLOSURE

(a) Liquidity risk
Liquidity risk refers to the ability of an entity to meet its obligations associated with financial liabilities.

The following table sets out the contractual maturity of the company’s Financial Assets and Financial Liabilities:

WAIR Floating Interest Non-Interest

2008/09 Bearing Bearing
$ $

Financial Assets

Cash 4 5.21% 6,221,562 1,500 6,223,062
Receivables 5 - 396,427 396,427
Total financial assets 6,221,562 397,927 6,619,489

Financial Liabilities

Payables 10 - 2,979,551 2,979,551
Other liabilities 11 - 797,536 797,536
Provision for long service leave 12 - 120,449 120,449
Total financial liabilities - 3,897,536 3,897,536
Net financial assets/(liabilities) 6,221,562 (3,499,609) 2,721,953

WAIR Floating Interest Non-Interest

2007/08 Bearing Bearing
$ $

Financial Assets

Cash 4 7.20% 5,599,787 1,500 5,601,287
Receivables 5 - 240,169 240,169
Total financial assets 5,599,787 241,669 5,841,456

Financial Liabilities

Payables 10 - 2,050,454 2,050,454
Other liabilities 11 - 913,722 913,722
Provision for long service leave 12 - 101,972 101,972
Total financial liabilities - 3,066,148 3,066,148
Net financial assets/(liabilities) 5,599,787 (2,824,479) 2,775,308

WAIR - refers to the Weighted Average Interest Rate applicable to each class of financial asset and liability.
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BRISBANE MARKETING PTY LTD

NOTES TO AND FORMING PART OF THE FINANCIAL STATEMENTS

FOR THE YEAR ENDED 30 JUNE 2009

21. FINANCIAL INSTRUMENTS DISCLOSURE (continued)

(b) Interest rate risk

Interest rate risk refers to possible fluctuations in the values of financial instruments as a result of changes in market rates. Exposure
to interest rate risk arises predominantly from assets and liabilities bearing variable interest rates as the company intends to hold
financial assets and liabilities to maturity.

Interest rate sensitivity
The following table details the company’s sensitivity to an expected 1% maximum fluctuation in interest rates if all other variables were
held constant:

Increase / (Decrease) in Operating Capability and Equity 2009 2008
$ $
1% increase in interest rate 62,216
1% decrease in interest rate (62,216)
3% increase in interest rate 167,994
3% decrease in interest rate (167,994)

(c) Creditrisk

The maximum exposure to credit risk at balance date to recognised financial assets is the carrying amount of those assets, net of any
allowance for doubtful debts, as disclosed in the statement of financial position and notes to the financial statements.

The following table represents an analysis of the age of the company’s financial assets:

Trade and Other Receivables 2009 2008
$ $
Less than 30 days 84,856 219,578
Past due 1 - 30 days 90,844 12,023
31-60 days 46,347 8,568
61 - 90 days 116,669 -
over 90 days 57,710 -
Total 396,427 240,169

Trade and Other Receivables have been assessed for impairment.

(d) Net fair values

The net fair values of the financial assets and liabilities approximate their carrying value.
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BRISBANE MARKETING PTY LTD

DIRECTORS’ DECLARATION

The directors of the company declare that:
1. The financial statements and notes, as set out on pages 18 to 31 present fairly the company’s financial position as at 30 June 2009
and its performance for the year ended on that date in accordance with the Australian Accounting Standards and other mandatory

professional reporting requirements;

2. Inthe directors’ opinion there are reasonable grounds to believe that the company will be able to pay its debts as and when they
become due and payable.

This declaration is made in accordance with a resolution of the Board of Directors.

On behalf of the Board

. (L,

LA i

I Klug G Harley
Chairperson Director
30/09/2009 30/09/2009

BRISBANE MARKETING ANNUAL REPORT 2008/09 32



BRISBANE MARKETING PTY LTD
INDEPENDENT AUDITOR’S REPORT

To the Members of Brisbane Marketing Pty Ltd.

Matters Relating to the Electronic Presentation of the Audited Financial Report

The audit report relates to the financial report of Brisbane Marketing Pty Ltd for the financial year ended 30 June 2009 included on
Brisbane Marketing Pty Ltd’s web site. The directors are responsible for the integrity of Brisbane Marketing Pty Ltd’s web site. | have not
been engaged to report on the integrity of Brisbane Marketing Pty Ltd’s web site. The audit report refers only to the statements named
below. It does not provide an opinion on any other information which may have been hyperlinked to/from these statements. If users of the
financial report are concerned with the inherent risks arising from electronic data communications they are advised to refer to the hard
copy of the audited financial report, available from Brisbane Marketing Pty Ltd, to confirm the information included in the audited financial
report presented on this web site.

These matters also relate to the presentation of the audited financial report in other electronic media including CD Rom.

Report on the Financial Report

| have audited the accompanying financial report of Brisbane Marketing Pty Ltd which comprises the Statement of Financial Position as at
30 June 2009, and the Statement of Comprehensive Income, Statement of Changes in Equity and Statement of Cash Flows for the year
ended on that date, a Statement of Significant Accounting Policies, other explanatory notes and the Directors’ Declaration.

Directors’ Responsibility for the Financial Report

The Directors of the Company are responsible for the preparation and fair presentation of the financial report in accordance with Australian
Accounting Standards (including the Australian Accounting Interpretations) and the Corporations Act 2001. This responsibility includes
establishing and maintaining internal controls relevant to the preparation and fair presentation of the financial report that is free from
material misstatement, whether due to fraud or error; selecting and applying appropriate accounting policies; and making accounting
estimates that are reasonable in the circumstances.

Audiitor’s Responsibility

My responsibility to express an opinion on the financial report based on the audit is prescribed in the Auditor-General Act 2009. This Act,
including transitional provisions, came into operation on 1 July 2009 and replaces the previous requirements contained in the Financial
Administration and Audiit Act 1977.

The audit was conducted in accordance with the Auditor-General of Queensland Auditing Standards, which incorporate the Australian
Auditing Standards. These auditing standards require compliance with relevant ethical requirements relating to audit engagements and
that the audit is planned and performed to obtain reasonable assurance whether the financial report is free from material misstatement.

An audit involves performing procedures to obtain audit evidence about the amounts and disclosures in the financial report. The
procedures selected depend on the auditor’s judgement, including the assessment of risks of material misstatement in the financial report,
whether due to fraud or error. In making those risk assessments, the auditor considers internal control relevant to the entity’s preparation
and fair presentation of the financial report in order to design audit procedures that are appropriate in the circumstances, but not for the
purpose of expressing an opinion on the effectiveness of the entity’s internal control. An audit also includes evaluating the appropriateness
of accounting policies and the reasonableness of accounting estimates made by the directors, as well as evaluating the overall
presentation of the financial report.

| believe that the audit evidence obtained is sufficient and appropriate to provide a basis for my audit opinion.

Independence
The Auditor-General Act 2009 promotes the independence of the Auditor-General and QAO authorised auditors. The Auditor-General is
the auditor of all Queensland public sector entities and can only be removed by Parliament.

The Auditor-General may conduct an audit in any way considered appropriate and is not subject to direction by any person about the way
in which audit powers are to be exercised. The Auditor-General has for the purposes of conducting an audit, access to all documents and
property and can report to Parliament matters which in the Auditor-General’s opinion are significant.

In conducting the audit, the independence requirements of the Corporations Act 2001 have been complied with . | confirm that the
independence declaration required by the Corporations Act 2001, provided to the directors of Brisbane Marketing Pty Ltd on 28
September 2009 would be in the same terms if provided to the directors as at the date of this auditor’s report.

Audiitor’s Opinion
In my opinion -

(@) the financial report of Brisbane Marketing Pty Ltd is in accordance with the Corporations Act 2001, including-

(i) giving a true and fair view of the company’s financial position as at 30 June 2009 and of its performance for the year ended on
that date; and

(ii) complying with Australian Accounting Standards (including the Australian Accounting Interpretations) and the
Corporations Regulations 2001.

D A STOLZ FCPA wueensland Audit Office
As Delegate of the Auditor-General of Queensland Brisbane
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